
COMMUNITY PARTNERSHIP PROGRAM
Nonprofit organizations



RETURN ON COMMUNITY THROUGH NONPROFIT PARTNERSHIPS
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NONPROFIT PROGRAM OVERVIEW AND FRAMEWORK

PROMOTE

NURTURE

ENGAGE

PARTNER
In partnering with ROC to share the family-

friendly stage at Milwaukee Milkmen and 

MKE Wave games, nonprofit organizations 

are provided a multi-faceted approach to 

fundraise for their programs & services 
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to followers, supporters, donors, volunteers, employees, corporate partners
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PROGRAM DETAILS

PROMOTE

NURTURE

ENGAGE

PARTNER

interest in cause at stadium to create awareness of mission & services

on game day to build relationships, and expand volunteer & donor network

to build on momentum from event & plan for future collaboration





CAPACITY 4,166

MILKMEN STADIUM LOCATION
7 0 3 5  S  B A L L P A R K  D R
F R A N K L I N ,  W I   5 3 1 3 2

TICKET PRICES
P A S T U R E S $ 9
D U G O U T $ 1 3
S C O U T $ 1 7



PARTNERSHIP
PROGRAM TOOLKIT
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DRIVING PARTNERSHIP RETURN THROUGH COLLABORATION

Set Attendee 
Goal & select 
game Date

1 Broadcast
‘Save the Date’

to network
2

Collaborate on 
Matching 
Partner

3 Go-Live 
with online 
ticket sales 4

Coordinate
Volunteers5

Prepare
Collateral & 
Giveaways 6

Track
Attendees 
vs. Goal

7 Attend 
game day

Prep Session8

Arrive early to 
Setup for the game

9 Debrief on results from fundraiser, key takeaways, 
and lessons learned for next event in partnership 10
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PARTNERSHIP VALUE PROPOSITION
INCLUSIONS Platinum Gold Silver
Ticket Fundraising ● ● ●

Sales Goal 200 100 15+

Auction Donations (Tickets, Gift Basket) ● ● ●

Awareness Building (Game Interview) ● ●

Matching Corporate Donation(s) ● ●

Donation Station (Ball Toss Sales) ● ●

50/50 Raffle Donations (With Proper License) ● ●

Concession Stand Proceeds ●

PROJECTED PARTNERSHIP RETURN $5,000 $2,000 $50-200

MILWAUKEE MILKMEN
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GAME DAY VOLUNTEER INFORMATION

COORDINATION

• Volunteers  asked  to  a r r ive  120-minutes  p r io r  to  

game t ime

• Upon ar r iva l  a t  the  s tad ium,  head  to  Group  Check-

In  tab le

• Mi lkmen s ta f f  wi l l  take  nonprof i t  po int  o f  contac t  

to  concourse  tab le  to  setup

• Tickets  fo r  vo lunteers  wi l l  be  a t  Wi l l  Ca l l  under  

po int  person 's  name

STAFFING
• Concourse  Tab le  (2  peop le ) :  In terac t  wi th  fans  

s topp ing  by ,  p rov id ing  in format ion  about  your  
o rgan izat ion ,  p rograms ,  serv ices ,  and  any  
upcoming events

• Bal l  Toss  Game (2  peop le ) :  Se l l  the  Ba l l  Toss  
Game to  fans  by  go ing  around  the  s tad ium

• 50/50  Raff le  (g iven  l i cense)  (2  peop le ) :  Encourage 
fans  to  purchase  ra f f le  t i ckets  by  go ing  around  
the  s tad ium

• Portab le  Concess ions*  (6 ) :  Work  2-3  por tab le  
food  &  beverage locat ions  throughout  concourse

*  P l a t i nu m  o n l y
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MAXIMIZING YOUR FUNDRAISER

• Set attendee goal

• Determine game date

• Share logo & brand standards

• Broadcast ‘Save the Date’

• Begin matching partner pursuit

• Go-Live with t icket sales

• Coordinate volunteers

• Track sales vs. goal

• Prepare collateral & giveaways

• Touch base weekly last month to track 

group size vs. goal

• Attend game day prep meeting

• Setup 120-minutes prior to game

• Debrief on fundraiser
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CONTACTING ROC THROUGHOUT YOUR PARTNERSHIP

COMMUNITY 
PARTNERSHIP TEAM

community@rocventures.org

414.224.9283

FOUNDATION
Steve Taylor, Executive Director

stevet@rocventures.org

414.759.4086
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THANK
YOU!

Now more than ever, we recognize the crucial role nonprofit organizations play in our 
community.  We are proud to partner with you to raise awareness of your mission and 

funds for your programs & services during these challenging & uncertain times.


